Date 15/2/2023

To,

Dr. Sharmila Ramtake
In-Charge Director

Karve Institute of Social Service

Subject: Request for Permission to Introduce a Value-Added Course on Digital Marketing
Dear Madam,

| would like to introduce a Value-Added Course on Digital Marketing for students at Karve Institute of
Social Service. Digital marketing has emerged as a critical .skill in today’s world, enabling individuals
and o‘rganizations"to amplify their reach, advocate for causes, and engage effectively with diverse
audiences.

This course aims to equip students with practical knowledge of digital marketing tools and techniques,
including social media strategies, content creation, email marketing, search engine optimization (SEO),
and data analytics. These skills will not only enhance students’ employability but also enable them to
develop impactful campaigns for social work, advocacy, and community initiatives.

Given the increasing demand for digital outreach in the social sector and the relevance of digital
platforms for spreading awareness, | believe this course will be a significant addition to our academic
offerings.

I kindly request your permission to proceed with the development of the course curriculum and the
necessary planning to launch this initiative. I have attached a draft syllabus for your consideration.

Thank you for your support and guidance. | look forward to your approval.

Yours sincerely,

Mr. Chayan Pardhi r. M.D Zaid
Course Co-ordinator Subject Expert
Karve Institute of Social Service Karve Institute of Social Service



Date: 23-1-2023

To,

Mr. Chayan

Faculty and Course Co-ordinator
Karve Institute of Social Service

Subject: Approval to Introduce a Value-Added Course on Digital Marketing
Dear Mr. Chayan and Mr. Zaid

This is to formally approve your proposal to introduce a Value-Added Course on Digital Marketing at
Karve Institute of Social Service. | commend your initiative to provide students with cutting-edge skills
that align with the institute’s vision of empowering future social workers with innovative tools.

The proposed course will significantly benefit students by enabling them to use digital platforms for
advocacy, awareness, and outreach, thereby enhancing their professional capabilities and
employability.

You are authorized to proceed with curriculum development, logistical planning, and resource
allocation for the course. Kindly coordinate with the administrative team to ensure the timely
implementation of this program.

Thank ybu for your effort to enhance our academic offerings. | wish you great success with this

endeavor.

Warm regards,

Dr. Sharmila Ramtake
In-Charge Director
* Karve Instituteof Social Service
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Karve Institute of Sc;cial Service -
Karvenagar, Pune 411 052 .
NOTICE :
MSW [ & Il year students .
07/09/2022
Value Added Program on ‘Digital Marketing’ :' s

All the MSW-I & II students are hereby informed that, Value Added Segsion;
on ‘Digital Marketing’ for MSW- I/ll (batch 2022-23)is scheduled from

10/09/2022 at 4:00 p.m. to 6:00 p.m. at room no 4 of Karve Institute of Social
Service, Pune. _ -

-~

)

Dr. Sharmila Ramteke

I/C Director
l/c Director .
& Py oy
Karve Institute of Social Sorvice
Karvenagar, Pune-411052,
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aThs%burse is designed to equip Master of Social Work (MSW) students with foundajmal*

dlgltaﬂwP :rietmg knowledge and practical skills. Emphasizing the use of digital tow

"socnal"advocacy, community engagement, fundraising, and outreach, the course mteg;;a:\es
technical know-how with a social work perspective. Students will learn to create Impactﬁll
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campa,lgns yoptimize online presence, and utilize analytics to drive meaningful change m
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¥ By the’end ofithe course, students will: —

1. Understand the fundamentals of digital marketing and its application in social work.
» 2. Develop strategies to use digital platforms for advocacy, community building, and
+* . ™findraising. e
_ % 3. Create and implement social media campaigns targetmg specific audiences. [t

- -
4. Analyze digital marketing metrics to evaluate campaign success and improve, s
outreach.

g

5. Apply ethical principles and cultural sensitivity in digital communication.

SYLLABUS/ COURSE CONTENT

Sr. No. | Course Content No of Hrs.
1 Introduction to Digital Marketing in Social Work 6 ﬁ“?
.- : e Overview of digital marketing concepts

* Role of digital marketing in advancing social work causes

« o Case studies: Successful digital campaigns for social change

2 Social Media Platforms and Strategies 6

*  Understanding major platforms (Facebook, Instagram, Twitter,
LinkedIn, YouTube)

*  Choosing the right platform for social work initiatives

* Developing a social media strategy

3 Content Creation for Social Work 8

* Crafting impactful messages for digital platforms

* Basics of graphic design and video production for advocacy
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SESSION SCHEDULE
=L N OLNEDULE
Day Time Course Content .
‘1 4to 6pm | Overview of digital marketing concepts "
. . . . . . . I
2o 4 to 6pm Role of digital marketing in advancing socia
: work causes s
3 4 to 6pm | Case studies: Successful digital
campaigns for social change -"_
4 4 to 6pm Understanding major platforms (Facebook,
Instagram, Twitter, LinkedIn, YouTube)
S 4 to 6pm Choosing the right platform for social work
initiatives
6 4 to 6pm Developing a social media strategy
7 4 to 6pm Crafting impactful messages for digital platforms g
8 4 to 6pm | Practice session
9 4 to 6pm Basics of graphic design and video production for
advocacy
10 4 to 6pm Tools for creating content (Canva, Adobe Spark,
etc.)
11 4 to 6pm Practice session
12 4 to 6pm | Designing effective email campaigns
13 4 to 6pm | Practice session
14 4 to 6pm Building donor and supporter lists
15 4 to 6pm Tools for email marketing (Mailchimp, L
Constant Contact) ; Practice session
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Karve Institute of Social Service
Karvenagar, Pune-411052.




3
'

L] M
~ oy o
L} ' 5 o
* Tools for ereating content (Canva, Adobe Spark, etc.)
4 Email Marketing and Fundraising Campaigns 10

*  Designing effective email campaigns

* Building donor and supporter lists

*  Tools for email marketing (Mailchimp, Constant Contact)

Total Hours-

Karve Institute of Sccial Servi
Karvenagar, Pune-411052.




Digital Marketing 2022-2023 (Total Hours = 30)
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Ahiwale Utkarsha Keshav

Atar Parvin Shahabakt

Bhujbal Omkar Shankar

Bobde Sandip Dnyaneshwar

Borate Ajinkya Devidas

Chimale Ganesh Anil

Darekar Jayshree Laxman

Deshpande Swarali Shrinivas

'n-."“

| o] 9] o | & Ww| N| Bz

Dhamdhere Ankita Rohidas
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Dhanlobhe Rukmini Madhusudan
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Gaikwad Trushali Rajaram
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Garud Digvijay Mohanrao
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Ghule Aniket Dinkar

Jadhav Swapnil Murlidhar
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Kabdule Tushar Dattatray
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Bade Ameya litendra
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Bansode Chhaya Annasaheb
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Bhange Prasun Yogeshkumar
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Bhosale Ajay Kondiram
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Bhuse Sarvesh Arun
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Borse Umesh Gulabrao
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Certificate Distribution List of Digital Marketing 2022-2023 (Value Added Program)

Sr.No Name Sign
1 |Ahiwale Utkarsha Keshav AT
2 _}Atar Parvin Shahabakt 'p,}us/f%
3 Bhujbal Omkar Shankar
4 Bobde Sandip Dnyaneshwar ’ R.5. %~
5 _ABorate Ajinkya Devidas Wy
6  |chimale Ganesh Anil Chinade (_,—. 4
7 |Darekar Jayshree Laxman S s VA
8  |peshpande Swarali Shrinivas %};} 5 AR
9 _{Dhamdhere Ankita Rohidas ; ND
10 Ibhanlobhe Rukmini Madhusudan @“k
11 |Gaikwad Trushali Rajaram M
12 _lGarud Digvijay Mohanrao Ww
13 |Ghule Aniket Dinkar Crﬁ&kﬂnj_t’g,_
14 \,'ﬁ\dhav Swapnil Murlidhar j&@&}:’.{ﬁ;—
15 Kabdule Tushar Dattatray A
16 |abhishek Mishra qH= ~
17 |Bade Ameya Jitendra 'E}W'ﬁ'\‘;
18  IBansode Chhaya Annasaheb W
19 |Bhange Prasun Yogeshkumar cﬁhf_xﬂgﬁﬁzgg
20 Bhosale Ajay Kondiram ﬁh%
21 IBhuse Sarvesh Arun Lofr.
22 |Borse Umesh Gulabrao
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CERTIFICATE OF PARTICIPATION

This Certificate is awarded to

Mg,  Pravn Shadpbakt  Arav

For his participation
in_Digital WMavketing
In the year202,. Organized by Karve Institute of Social

, Service
PROGRAM COORDINATOR 1/C DIRECTOR

KARVE INSTITUTE OF SOCIAL SERVICE
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CERTIFICATE OF PARTICIPATION

This Certificate is awarded to

M. Brtnbuar Beiidie  Boxale
= Y,

For his participation
Sltv.mw tbad_ axkebiv

In the year202.2 Organized by Karve Institute of Social

%t.ﬁa Service
PROGRAM COORDINATOR |/ ECTOR

KARVE INSTITUTE OF SOCIAL SERVICE
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Variation 1.png

CERTIFICATE OF PARTICIPATION

This Certificate is awarded to

Mg AnkitTa Dhamdhee

~ For his participation
in__\O wﬁ&:ugﬁfwﬁw.
In the year20 23 Organized by Karve Institute of Social

Q@M Service
Mr. \ ; : o 5

PROGRAM COORDINATOR I/C DIRECTOR
KARVE INSTITUTE OF SOCIAL SERVICE






